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Solutions
Symantec was able to create a single marketing stack consisting 

of different marketing capabilities like attribution, voice of 

customer, retargeting and display, web analytics etc.

Symantec used the Ensighten platform to integrate best of breed 

testing solutions for each of these marketing capabilities without 

worrying about custom integration, while being able to collect 

data, analyze and take actionable results

Optimization

Under Ensighten’s direction, Symantec was able to construct 

an advanced testing architecture running as many as 100+ 

concurrent experiments per month, and send the data thus 

exposed to their optimization tool for advanced customer 

segmenting/targeting. 

Every single one of their A/B test campaigns, some campaigns 

having as 60 segments, now comes integrated with targeting all 

due to Ensighten’s test architecture. 

Furthermore, Ensighten was able to intelligently map Symantec’s

marketing campaigns to the different testing technologies, which 

enabled Symantec to test these different technologies on the fly.

Symantec first engaged Ensighten to help speed up deployment

of marketing technologies, which were under the control of IT. 

Before Ensighten, it took Symantec months and sometimes years 

to get new technology deployed, and many more months to 

expose or modify the data from those technologies.

Prior to implementing Ensighten, each team operated in their 

own silos and as a result, it was impossible to coordinate 

initiatives across these teams. This limited their awareness of 

latest marketing capabilities and led them further away from 

their primary business objective: optimized and agile marketing.

Ensighten fundamentally changed Symantec’s strategy in terms 

of speed, volume, complexity, scalability, data and technology 

capabilities.

Challenges
Since Symantec is primarily a subscription company, they wanted 

to create unique experiences for their renewal customers based 

on channels (i.e., where customers preferred to acquire their 

products such as through a retailer, via a free trial, etc.) and 

based on the product preferences of each renewal customer.  

But Symantec’s digital ecosystem had become extremely 

complex, with product sites, account management sites, 

ecommerce sites, microsites, support sites and more.

In this increasingly complex environment, Symantec wanted to 

implement testing and optimization tools that leveraged the data 

layer from their digital marketing technologies to create refined 

segmentation and targeting. This goal was made even more 

challenging by needing to coordinate across different cross-

functional teams.

"Ensighten have helped us to turn 
our liability to be agile into a 
competitive advantage."

Peter McRae
Sr. Manager, Front-End Engineering, Symantec

Prior to implementing Ensighten, each team at 
Symantec operated in their own silos making it 
impossible to coordinate initiatives across these 
teams

Symantec was able to create a single marketing 
stack consisting of all their different marketing 
capabilities
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Results
Ensighten helped Symantec with defining their competitive 

advantage of “Data and Technology as a service” by not only 

enabling them to collect, integrate and syndicate data across 

different technologies, but also to deploy, test and scale these 

technologies.

Ensighten also enabled Symantec to perform some out-of-the 

box predictive customer modeling so Symantec could define 

key performance indicators for customer lifetime, which was in 

turn used in retargeting campaigns. Symantec used Ensighten 

to impact their marketing efforts even more, and conducted 

currency translation and bug fixes.

Attribution

Attribution was elusive for Symantec, but Ensighten simplified 

this as well. Ensighten deployed Symantec’s attribution model 

consistently across thousands of web pages and multiple 

domains. This enabled Symantec to see the data, trace it back 

and understand where they needed to change the definition of 

a channel or pass different data for certain channels to be more 

effective. Ensighten enabled Symantec to take real-time action 

on these decisions.

Integration

With Ensighten’s help, Symantec was able to integrate their 

testing, analytics and Voice of Customer (VoC) in order to build 

a better experience for the customer.

Cross-funtional team management

The biggest benefit Ensighten provided Symantec with was 

effective use of time. Ensighten enabled business executives

to concentrate on high-level strategic decisions instead of 

worrying about technology implementation and integration.

"Our marketing technology layer is just 
a single line of code. It looks simple but 
there’s a ton of cool customization to 
power the optimization behind it."

Peter McRae
Sr. Manager, Front-End Engineering, Symantec

Ensighten helped Symantec by enabling them 
to collect, integrate and syndicate data across 
different technologies, but also to deploy, test 
and scale these technologies
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About Ensighten
Ensighten is a global cybersecurity leader, offering next generation client-side protection against data loss, ad injection and intrusion. 

Through the Ensighten solution, organizations can assess privacy risk and stop unauthorized leakage or theft of data, as well as 

comply with CCPA, GDPR and other data privacy regulations. Ensighten’s MarSec™ platform protects some of the largest brands in 

the world from data leakage whilst ensuring maximum web page performance.

Ensighten is headquartered in Menlo Park, US with the European HQ in London, UK. To learn more visit www.ensighten.com and  

join the conversation on LinkedIn and Twitter.

About Symantec
Symantec Corporation (NASDAQ: SYMC) is the global leader in cybersecurity. Operating one of the world’s largest cyber intelligence

networks, we see more threats, and protect more customers from the next generation of attacks. We help companies, governments

and individuals secure their most important data wherever it lives.

https://www.linkedin.com/company/ensighten
https://twitter.com/ensighten
https://www.ensighten.com/

