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Solution
For this project, Seagate in combination with eClerx used 

Ensighten as their tag management vendor. With their 

streamlined tagging process, Ensighten was able to provide 

the following:

• Improved data quality

• Better ROI and decision making

• Immediate measurement of campaign performance

• Reduced time-to-launch for marketing campaigns (from

weeks to hours)

Challenges
Seagate wanted a Tag Management System (TMS) that could 

not only deliver on the operational aspects of implementing 

and deploying tags, but also deliver value on specific business 

use cases. Seagate leveraged Ensighten’s power for solving the 

following business challenges:

View-through tracking

In addition to visitors who navigated their website, Seagate.com 

had a lot of view-through visitors i.e. visitors who came to their 

website but didn’t click anything. Marketeers at Seagate wanted 

to measure the influence of marketing campaigns on these view-

through visitors. But they had little visibility into the process as 

they tracked and retargeted customers primarily through display 

clicks.

Campaign ROI measurement

Seagate’s marketing ROI was isolated to their online sales. With 

multiple POS entries—online (website) and offline (resellers, 

partners etc.)—Seagate’s channel intelligence had limited 

visibility into the number of products sold outside of Seagate.

com. Hence the marketers needed a more effective way of tying 

together marketing spend with the overall units sold, both online 

and offline.

Campaign attribution

Traditionally campaign attribution was based on a visitor’s last 

touchpoint of entry. Seagate did not have visibility into the 

visitors coming via multiple touch points, or campaigns, and 

converting immediately or after several days.

"Our marketers task us with things 
that need to be done quickly. If not for 
Ensighten these would have taken us 
way longer than we ever anticipated 
to get the results."

Madhav Sundarraghavan
Web Analytics Manager, Seagate Technologies

Seagate wanted a tag management system that 
could not only deliver on the operational aspect 
of implementing and deploying tags, but also 
deliver value on specific business use cases
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Results
With Ensighten Manage, Seagate was able to target known  

users through view-through campaigns by correlating view-

through traffic with web behavior, thus allowing a view-through 

activity to be linked to a success event like a purchase or a click. 

They used the information gleaned through the Manage 

implementation to place display advertisements intelligently in 

order to retarget these customers on various display networks, 

and create cross-sell/upsell opportunities. As a result, Seagate 

not only boosted customer conversions but was also able to tie 

these conversions to other marketing campaign with improved 

visibility into the customer conversion path into which they had 

no visibility earlier.

Using Ensighten Manage, Seagate was able to track their 

customers across multiple touch-points including offline sales, 

and tie the product registrations on their website to these 

customers. Ensighten’s Manage also helped Seagate calculate 

the customer’s latency period i.e. period between purchase 

and registration, enabling Seagate to be more intelligent in 

their messaging across various mediums based on the latency 

information for cross-selling/upselling purposes. As a result, 

Seagate has a more streamlined process for tracking marketing

campaigns.

Additionally, with Ensighten Manage as a centralized platform, 

it was very easy for Seagate to troubleshoot potential issues 

like missing tags or inconstancies of tags across regions, and 

immediately fix them, unlike earlier where they were forced to 

wait for an indefinite period for IT to fix such issues.

"Ensighten made it possible with 
65 tags in less than one day with 
complete validation and QA."

David Nelson
Practice Lead, Digital Analytics and 
Competitive Intelligence, eClerx

With Ensighten Manage, Seagate not only 
boosted customer conversions but was also 
able to tie these conversions to other marketing 
campaigns with improved visibility into the 
customer conversion path
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About Ensighten
Ensighten is a global cybersecurity leader, offering next generation client-side protection against data loss, ad injection and intrusion. 

Through the Ensighten solution, organizations can assess privacy risk and stop unauthorized leakage or theft of data, as well as 

comply with CCPA, GDPR and other data privacy regulations. Ensighten’s MarSec™ platform protects some of the largest brands in 

the world from data leakage whilst ensuring maximum web page performance.

Ensighten is headquartered in Menlo Park, US with the European HQ in London, UK. To learn more visit www.ensighten.com and  

join the conversation on LinkedIn and Twitter.

About Seagate
Founded in 1979, Seagate is a world leader in hard disk drives and storage solutions. They offer the industry’s broadest portfolio of 

hard disk drives, solid-state drives and solid-state hybrid drives. In addition, they also offer an extensive line of retail storage products 

for consumers and small businesses, along with data-recovery services for any brand of hard drive and digital media type. Learn more 

at www.seagate.com.

https://www.seagate.com/
https://www.ensighten.com/
https://twitter.com/ensighten
https://www.linkedin.com/company/ensighten

